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The content of this presentation is proprietary information of Broken Shed Distilleries and Broken Shed Ltd. It is not 
intended to be distributed to any third party without the written consent of Broken Shed. 
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DISCLAIMERΥ ¢ƘŜ ǎƘŀǊŜǎ ƻŦ ŎƻƳƳƻƴ ǎǘƻŎƪ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅ ƻŦŦŜǊŜŘ ƘŜǊŜōȅ όǘƘŜ ά{ƘŀǊŜǎέύ ŀǊŜ ƘƛƎƘƭȅ ǎǇŜŎǳƭŀǘƛǾŜ ŀƴŘ ŀƴ ƛƴǾŜǎǘƳŜƴǘ ƛƴ ǘƘŜ ǎƘŀres involves a high degree of risk and immediate and substantial dilution from the offering 

price. The shares are suitable for investment only by a person who can afford to lose the entire investment.  Prospective investors in the shares should carefully consider the risk factors contained in the subscription agreement before 

making an investment decision.   

  

¢ƘŜ ǎƘŀǊŜǎ ƘŀǾŜ ƴƻǘ ōŜŜƴ ǊŜƎƛǎǘŜǊŜŘ ǳƴŘŜǊ ǘƘŜ {ŜŎǳǊƛǘƛŜǎ !Ŏǘ ƻŦ мфооΣ ŀǎ ŀƳŜƴŘŜŘ όǘƘŜ ά{ŜŎǳǊƛǘƛŜǎ !ŎǘέύΣ ƻǊ ŀǇǇƭƛŎŀōƭŜ ǎǘŀǘŜ securities laws, and will be offered and sold in reliance on exemptions from the registration requirements of 

these laws.  The shares have not been approved or disapproved by the Securities and Exchange Commission or any state regulatory authority nor has the commission or any state regulatory authority passed upon or endorsed the 

merits of the offering or the accuracy or adequacy of this communication.  Any representation to the contrary is unlawful.  In the absence of an effective registration statement under the Securities Act and any applicable state 

securities laws or an exemption from registration thereunder, the shares may not be sold or otherwise transferred.   

 

Statements in this investor presentation that are not historical are forward-looking statements made pursuant to the safe harbor ǇǊƻǾƛǎƛƻƴǎ ƻŦ ǘƘŜ tǊƛǾŀǘŜ {ŜŎǳǊƛǘƛŜǎ [ƛǘƛƎŀǘƛƻƴ wŜŦƻǊƳ !Ŏǘ ƻŦ мффрΦ  ²ƻǊŘǎ ǎǳŎƘ ŀǎ άŀƴǘƛŎƛǇŀǘŜΣέ 

άōŜƭƛŜǾŜΣέ άŎƻƴǘƛƴǳŜΣέ άŎƻǳƭŘΣέ άŜǎǘƛƳŀǘŜΣέ άŜȄǇŜŎǘΣέ άƛƴǘŜƴŘΣέ άƳŀȅΣέ άǇƭŀƴΣέ άǇǊŜŘƛŎǘΣέ άǇǊƻƧŜŎǘΣέ άǎƘƻǳƭŘΣέ ŀƴŘ άǿƛƭƭέ ŀƴŘ variations of such words and similar expressions are intended to identify such forward-looking statements. 

These forward-looking statements are not guarantees of future performance and involve risks, assumptions and uncertainties, including, but not limited to:  

ǒ our ability, as an early stage entity with limited operating history, to effectively manage our growth, 
ǒ our ability to manage and maintain the contracts with third-parties who provide resources and services necessary for the production, packaging, importation and distribution of our product, 
ǒ our ability to obtain financing based on reasonable terms,  
ǒ our ability to secure distributors in new territories,  
ǒ our ability to reach distribution targets and surpass distribution goals,  
ǒ our ability to attract, retain and motivate qualified personnel, and 
ǒ our ǇŜǊǎƻƴƴŜƭΩǎ and ŘƛǎǘǊƛōǳǘƻǊǎΩ ability to build relationships with retailers and brand loyalty with consumers.  

Additionally, such statements may also involve risks, assumptions and uncertainties related to: 

ǒ variations in market conditions as well as the demand and pricing for our product which is dependent on unpredictable consumer tastes and trends,  
ǒ federal and state legislative reform in the heavily-regulated spirits industry,  
ǒ failure of any of the third parties involved in the supply of resources, manufacturing, packaging, importing and distribution of the product to meet their contractual obligations 
ǒ competition from new or established brands in our industry, and 
ǒ our ability to successfully maintain and enforce our intellectual property rights and defend against claims of infringement of the intellectual property rights of third parties. 

These and other risks, assumptions and uncertainties are described in other documents that we provide to prospective investors, which you are encouraged to read. Should one or more of these risks or uncertainties materialize, or 
should underlying assumptions prove incorrect, actual results may vary materially from those indicated or anticipated by such forward-looking statements. Accordingly, you are cautioned not to place undue reliance on these forward-
looking statements, which speak only as of the date they are made. We expressly disclaim any current intention to update publicly any forward-looking statement after the distribution of this presentation, whether as a result of new 
information, future events, changes in assumptions or otherwise. 
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Broken Shed Introduction  

Broken Shed has recently agreed terms to increase distribution 
from 5 to 15 states plus DC. 
 
We anticipate doubling the US footprint again in 2019. 
 
Broken Shed has introduced a proven management team with 
experience creating Jägermeister, Grey Goose and Casamino's. 
 
We are seeking growth capital to fund the requirements of this 
expansion.  
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Broken Shed Management Team 
FROM NEW ZEALAND TO CONNECTICUT 

JONATHAN BAILEY 

CEO & PRESIDENT |OWNER 

SAMUEL A. BROWN 

EXECUTIVE CHAIRMAN | OWNER 
Sam grew up in Kentucky from  a prominent  family  that  has been 

in the  spirits  business for  generations. An enthusiastic  

entrepreneur  and risk taker,  Sam started  his career in motor  

racing before  a stint  in advertising  at  Ogilvy and Mather. A 

seasoned entrepreneur  with  over 35 years of  experience growing 

companies in telecommunications  and digital  technologies,  

including  M&A, IPO, Private  Placement, Sales, Marketing  and 

Growth  Management. 

Jonathanõs career has been spent in finance,  initially  with  Arthur  

Andersen and subsequently as a professional  investor . He was a 

Partner  in New York at  Omega Advisors, in London with  Perry 

Capital  and ran his own hedge funds from  2003 to  2010.  

JEAN-MARIE HEINS 

CHIEF MARKETING OFFICER 

MARK SIMMONDS 

MASTER DISTILLER 

Mark was one of  the  three  founders of  Broken Shed. He has been 

in the  beverage industry  since 1992 and was responsible for  

developing BSV. Heõs based in New Zealand and, as Master 

Distiller,  is responsible for  all  production  and quality  control .  

Jean-Marie, a distilled spirits industry veteran, brings her 

marketing and operations experience to Broken Shed. She held 

leadership roles at Sidney Frank Importing Co., Inc. where she 

was instrumental in the launch and development of brands 

including Casamigos Tequila, Grey Goose Vodka and Jägermeister, 

developing and executing a variety of innovative marketing 

programs for the companyõs  full portfolio of brands. 

STEVE BELLINI 

EVP BUSINESS DEVELOPMENT 
Steve, an industry veteran who has held leadership positions at 

Seagram Americans, Future Brands a JV between Jim Beam and 

Absolut and most recently Mast Jägermeister (formerly Sidney 

Frank Importing Company). During the course of Steveõs career 

he has successfully managed the sales and distribution of 

leading industry brands including, Crown Royal, Captain 

Morgan, Jameson and Makers Mark. Steve brings a unique blend 

of open and control state experience to the Broken Shed family.  
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The Broken Shed Opportunity  

We believe the Vodka market is ready for a new entrant.  
 
Vodka remains the dominant spirit, accounting for one third of all spirit sales 
totaling 70MM cases annually in the US.  
 
Volumes increased 2.2% in 2017, and revenues in the category expanded 
3%.  
 
The high end premium segment increased 14.5% in volume to 18.1MM 
cases. Revenue increased 15.4% to $1.6 Billion. 
 
The leading brand accounts for 10% of cases. Many of the premium brands 
are old.  
 
We believe the opportunity is there to take a meaningful share of the 
premium market with our differentiated, exceptional quality vodka and 
unique brand profile. 

Data Source: Distilled Spirits Council Industry Report 2/1/18 



The Vodka 
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The Story of Two Friends, a Broken 
Shed and their Quest for the Perfect 
Vodka. 
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The beautiful place we call home: Wanaka, New Zealand 
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